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THE WOLFSONIAN–FIU PRESENTS ‘NEW VOICES. NEW WORKS’ DURING ART BASEL | MIAMI BEACH 

Miami Beach, FL (November 9, 2009)—The Wolfsonian–Florida International University announces 
New Voices. New Works, a series of site-specific pieces inspired by The Wolfsonian’s collection and 
curated by designer Todd Oldham in celebration of Art Basel | Miami Beach 2009. Participating 
artists are Megan Whitmarsh, Wayne White, and Brock Shorno. Other events in conjunction with 
the installations and Art Basel include a public program featuring a series of conversations with 
the participating artists, moderated by Oldham; a children’s craft and design workshop led by 
Oldham and inspired by his new book, Kid Made Modern; and a performance by artist Leslie Hall.     

New Voices. New Works will be on view beginning Tuesday, December 1, 2009. It includes a series of 
videos in the auditorium as well as installations on the façade of the exterior, in the Bridge 
Tender’s House, and in the permanent collection gallery. Durkan, the hospitality brand of the 
Mohawk Group, is also producing original, signed, limited-edition welcome mats designed for 
this event by Oldham and each of the participating artists. A frequent Oldham collaborator, 
Durkan is a leader in innovative design solutions and high style, high performance hospitality 
carpet. Available in four distinct designs, each mat takes its cue from the inspirations of the New 
Voices: New Works installations. The 2’x 3’ mats, will be on sale for $250 at The Dynamo Museum Shop, 
with all proceeds benefiting the museum.  

Times and details for the events at The Wolfsonian during Art Basel | Miami Beach 

•    Friday, December 4 
The Wolfsonian’s annual Art Basel | Miami Beach reception, 8–11pm 
The event is open to Art Basel | Miami Beach and Design Miami VIP cardholders as well 
as Wolfsonian Diplomat-level members and above. The evening includes performance 
artist Leslie Hall at 9pm. Hall, proud owner of over 450 gemmed sweaters, entertains with 
a thought-provoking combination of rap songs about her Iowa lifestyle, laser-dance 
moves, and video projection, all while making multiple costume changes (each costume 
is lovingly hand-sewn by her mother in Iowa). The event features Quattro Leoni wine from 
the vineyards of Giacomo and Emanuela Cattaneo-Adorno, Piemonte.  

• Saturday, December 5 
Children’s craft and design workshop hosted by Todd Oldham, 10-11:30am                                  
Artist conversations, 2pm                                                                                                                                



This hands-on workshop from 10-11:30am for 6-14 year-olds is inspired by Oldham’s new 
book, Kid Made Modern (Ammo, 2009). Space is limited and rsvp is required at 305.535.2684 or 
claudia@thewolf.fiu.edu. At 2pm, artists Megan Whitmarsh, Wayne White, Brock Shorno, 
and Benny Chan discuss their work on view at The Wolfsonian in conversation with Todd 
Oldham. Space is limited. 
 

About the New Voices. New Works curator, artists, and the installations 
 
Todd Oldham, New Voices. New Works curator 
Todd Oldham is a well-known designer and an innovator of accessible design. Originally a New 
York fashion designer and the host of “Todd Time” on MTV's House of Style, Oldham is currently the 
mentor on Top Design, Bravo's reality competition series spotlighting interior design. Todd's career 
has evolved to include all areas of design, from interior design, film and photography, to 
furniture, carpets, graphic art, and a collection of floral design for FTD.com. Oldham is the author 
of Hand Made Modern, and hosted HGTV's Hand Made Modern series of specials. He designed The Hotel 
and Wish restaurant in South Beach. Oldham is also the author of several books including a 
monograph on the life's work of artist Charley Harper; a unique series called Place Space that 
explores brilliant, singular places and the uncommonly devoted people that create them; his 
newest book, Kid Made Modern; and he is the editor of a monograph on the brilliant, warped work 
of Wayne White (one of the installation artists). 
 
Megan Whitmarsh, creator of “Trash Mountain” and “Recursive Objects” for New Voices. New Works  
Megan Whitmarsh, born in 1972, lives and works in Los Angeles. She is known for her idiosyncratic 
and detailed hand embroidery, a medium she has been working in since the mid 1990s. She 
works in a variety of low-tech media including self-published comic books, stop action 
animation film, soft sculpture, painting, and drawing. Her work refers to the visual noise of her 
youth in the 1970s and 1980s. Her work has been exhibited internationally, including shows in 
New York, Los Angeles, Reykjavik, Toronto, Brussels, Barcelona, Malmo, Bologna, Tokyo and 
Seoul.  
 
“Trash Mountain” is a mountain of handmade trash that examines Whitmarsh’s discomfort with 
the excess and disposability of modern culture and her effort to transform her anxiety by making 
these objects friendly and familiar. This piece anticipates its own failure as it immediately adds 
ephemera to the world. It’s Oscar the Grouch meets Claes Oldenburg. She will fill the museum’s 
Bridge Tender’s House, fronting the museum’s Washington Avenue façade, with this mountain of 
trash.  
 
“Recursive Objects,” a series of sculptures made in response to The Wolfsonian’s collection, will 
be covertly interspersed throughout the museum. While the varied backgrounds of the items in 
The Wolfsonian’s vast collection range from high design to humble utilitarian items, each piece 
also resonates with a sense of character. Whitmarsh notes that the act of collecting these 
objects creates an appealing sense of meaning and self-worth that can serve as a metaphor for 



the act of making art. Whitmarsh has made facsimiles of some of these objects (to replace the 
originals typically on view) and has also added her own inventions with similarly invented 
backgrounds.  
 
Wayne White, creator of “Beauty is Embarrassing” for New Voices. New Works 
Wayne White’s painting and sculptures have been exhibited in galleries and museums across 
the world. He was a three-time Emmy winner for his set and puppet designs on PeeWee’s Playhouse, 
as well as an art director for music videos such as Peter Gabriel’s “Big Time” and the Smashing 
Pumpkin’s “Tonight, Tonight.” Recently, he created an art installation of a twenty-three-foot-long 
puppethead of the country music legend George Jones titled “Big Lectric Fan To Keep Me Cool 
While I Sleep” at Houston’s Rice University. A monograph of his thirty-year career, Maybe Now I’ll Get 
The Respect I So Richly Deserve, edited by Todd Oldham, has just been published by Ammo Books. 
 
In “Beauty is Embarrassing,” White, whose paintings often include quirky words and phrases, will 
create enormous banners of words that comment on the aesthetic experience of the museum, 
literally becoming the giant id of the institution’s collection of art and design. The words will 
collaborate with the architecture to create a large-scale, humorous dialogue about the 
contemplation of beauty. 

Brock Shorno, creator of “Men & Unusuals”for New Voices. New Works 
Brock Shorno is an artist engaged in the investigation of object, body, and space. Formal 
training in sculpture at Hunter College has led to his current work with video and performance. 
He lives and works in Brooklyn, New York. For “New Men & Unusuals,” Shorno created a series of 
short videos that examine the relationship between the viewer and the art object. His process 
involved setting parameters for selecting a dozen objects from The Wolfsonian's collection of 
some 100,000 items. He notes that collection of this size can intimidate viewers and that the 
desire to see everything on view in the exhibitions as viewers pass through gallery after gallery of 
objects mounted in places of privilege puts the viewer in a passive role in which the task of 
examining and understanding becomes overwhelming. Shorno chose each of the objects from 
The Wolfsonian for its visual appeal and also for its ability to disrupt this experience and create a 
space for interaction. In each video segment, he documents the actions of an invented 
character overcoming the passivity of viewing a massive collection. These characters are 
inspired by the objects they encounter to take an active role in viewing that is based on 
individual ways of looking. 

Sponsorship Information 
The Wolfsonian’s Art Basel | Miami Beach events are sponsored by Cheryl and Chris Davis; 
Continental Airlines, the Official Airline of The Wolfsonian–FIU; Rolls-Royce Motor Cars Miami; and 
Braman Motors. Wine compliments of Quattro Leoni. Spirits compliments of Bacardi USA, Inc.; 
and Bombay Sapphire. 

 



About Durkan 
From the hotel lobby and corridors to guest rooms and ballrooms, casinos, and areas of assisted 
living facilities, Durkan is world-renowned as an industry leader in innovative design solutions and 
high style, high-performance hospitality carpeting. With state-of-the-art spectronic printing, 
Computer Yarn Placement (CYP) tufting technology and forward-thinking pattern and texture 
technologies, Durkan’s comprehensive line of patterned and custom carpet products provide 
the inspired design, advanced engineering and expressive style needed to set the right tone for 
every installation. Durkan is the hospitality brand of The Mohawk Group, a leading commercial 
carpet manufacturer and a pioneer in the design of sustainable carpeting. For additional 
information, visit www.durkan.com or www.themohawkgroup.com or call 800.241.4580. Connect 
with The Mohawk Group on Facebook, LinkedIn and Twitter. 
 
About The Wolfsonian–Florida International University 
The Wolfsonian is a museum, library, and research center that uses objects to illustrate the 
persuasive power of art and design, to explore what it means to be modern, and to tell the story 
of social, historical, and technological changes that have transformed our world. The collections 
comprise approximately 120,000 objects from the period of 1885 to 1945—the height of the 
Industrial Revolution to the end of the Second World War—in a variety of media including 
furniture; industrial-design objects; works in glass, ceramics, and metal; rare books; periodicals; 
ephemera; works on paper; paintings; textiles; and medals. 

The Wolfsonian is located at 1001 Washington Avenue, Miami Beach, FL. Admission is $7 for 
adults; $5 for seniors, students, and children age 6 -12; and free for Wolfsonian members, State 
University System of Florida staff and students with ID, and children under six. The Wolfsonian, 
presently on a Summer Schedule through October 14, 2009, is open Thursday and Friday from 
noon-9pm (galleries close at 7pm on Thursday); Saturday and Sunday from noon-6pm; and is 
closed Monday, Tuesday, and Wednesday. Contact us at 305.531.1001 or visit us online at 
www.wolfsonian.org for further information. 

The Wolfsonian–FIU receives ongoing support from The Miami-Dade County Department of 
Cultural Affairs and the Cultural Affairs Council, the Miami-Dade County Mayor and Board of 
County Commissioners; the City of Miami Beach, Cultural Affairs Program, Cultural Arts Council; 
the William J. and Tina Rosenberg Foundation; Continental Airlines, the Official Airline of The 
Wolfsonian–FIU; Bacardi U.S.A., Inc.; and Pistils & Petals.  
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